VICKS® LAUNCHES NEW NATURE FUSION™ LINE
Nature Fusion cough, cold and flu products offer the powerful symptom relief,
plus real honey for taste

Cincinnati, OH, August 11, 2011 – Procter & Gamble’s (NYSE: PG) Vicks brand announced today that it
is launching Nature Fusion, a new line of over-the-counter cold, cough and flu relief products that
combine powerful symptom relief with real honey for flavor. What inspired Vicks Nature Fusion? Research
shows that consumers increasingly desire more natural and less artificial ingredients in their over-thecounter medications, so Vicks is answering the call with Nature Fusion, which joins the powerful science
of symptom relief with the best of nature.
Beginning with the original Vicks products launched in 1894 which contained Eucalyptus oils from
Australia and menthol from Japan, Vicks has a long history of using ingredients inspired by nature. Now,
Vicks is continuing this tradition by blending real honey for flavor in new Vicks Nature Fusion.
“For more than 120 years, Vicks has helped people feel better by providing proven treatments to deliver
effective relief from cold, cough and flu symptoms,” says Andy Cipra, Vicks Brand Manager. “Today, with
the launch of Nature Fusion, Vicks is proud to offer the same powerful medicine now flavored with real
honey.”
Honey has often been favored as a flavor, but lately it has been getting even more buzz as consumers
increasingly seek natural ingredients in the products they use. The addition of honey provides aesthetic
properties such as flavor, sweetness and thickness.
Nature Fusion is also free from alcohol and gluten.
Vicks Nature Fusion will be readily available at pharmacies, grocery and other mass market retailers in
July 2011. For more information, please go to www.Vicks.com.

About Vicks®
As a trusted family brand for more than 100 years and one of the most recognized around the world, Vicks has helped generation after
generation feel relief from cough, cold, flu and sinus symptoms. NyQuil is the #1 pharmacist recommended brand for Adult Cold Nighttime
Relief. Available in more than 70 countries and on 5 continents, the Vicks family includes , Vicks® NyQuil® Plus Vitamin C, NyQuil Cold/Flu
LiquiCaps, NyQuil Cold/Flu, NyQuil Cough, NyQuil Sinex, Children’s NyQuil, DayQuil Cold/Flu LiquiCaps, DayQuil Cold/Flu, DayQuil Cough,
DayQuil Sinex, VapoRub Ointment, VapoRub Cream, BabyRub, Vicks® Formula 44 Custom Care Chesty Cough, Vicks® Formula 44 Custom
Care Dry Cough, Vicks® Formula 44 Custom Care Cough & Cold PM, , Sinex 12 Hour Spray, Sinex Ultra Fine Mist, Sinex 12 Hour Ultra Fine
Mist Moisturizing, Vicks VapoDrops. Headquartered in Cincinnati, OH, Vicks is owned and distributed by Procter & Gamble.

About Procter & Gamble
P&G touches and improves the lives of about 4.4 billion people around the world with its portfolio of trusted, quality brands. The
Company's leadership brands include Pampers®, Tide®, Ariel®, Always®, Whisper®, Pantene®, Mach3®, Bounty®, Dawn®,
Fairy®, Gain®, Pringles®, Charmin®, Downy®, Lenor®, Iams®, Crest®, Oral-B®, Duracell®, Olay®, Head & Shoulders®, Wella®,
Gillette®, Braun®, Fusion®, Ace®, Febreze®, and Ambi Pur®. With operations in about 80 countries, P&G brands are available in
more than 180 countries worldwide. Please visit http://www.pg.com for the latest news and in-depth information about P&G and its
brands.
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It’s hard to be sick, but Nature Fusion caan provide poowerful cold aand flu sympttom relief to h
help
co
onsumers fee
el better. Pluss, Nature Fusion has the taaste of real ho
oney. The add
dition of honeey provides
ae
esthetic prop
perties such as flavor, swee
etness and thhickness.

Who
o:

Vicks Nature Fusion is labeled for adults and childrenn 12 years of aage and olderr.

Activve
Ingreedients:

Th
he active ingrredients in Vicks Nature Fu
usion Cold & Flu Relief cap
plets are Acettaminophen,
Dextromethorphan HBr and
d Phenylephrine HCl . Vickks Nature Fussion Nighttim
me Cold & Flu contains
Acetaminophe
en, Dextromethorphan HBr and Doxylam
mine succinatte. Vicks Natu
ure Fusion Co
ough & Chest
Congestion contains Dextro
omethorphan
n HBr and Guaaifenesin. Vicks Nature Fussion Cough co
ontains
Dextromethorphan HBr.

Delivvery:

Liiquid and cap
plets

Flavo
or:

Real Honey

Safetty
Inforrmation:

Vicks Nature Fusion is safe and effective
e when used aaccording to p
package direcctions. For mo
ore
in
nformation, please review the Drug Faccts section on package.

Availlability:

Vicks Nature Fusion produccts will be avaailable nation wide startingg July 2011, an
nywhere Vickks products
arre sold. Vicks Nature Fusio
on Nighttime is available inn an 8oz bottlle for a suggeested retail prrice of $6.99‐
$8
8.99. Vicks Naature Fusion Cough is avaiilable in an 8ooz bottle for a suggested rretail price of $6.99‐$8.99.
Vicks Nature Fusion Cough & Congestion
n is available in an 8oz botttle for a sugggested retail p
price of
$6
6.99‐$8.99. The
T suggested
d retail price for
f Vicks Natuure Fusion Multi‐Symptom
m Relief LiquiC
Caps is $6.99‐‐
$8
8.99 for 20 ctt LiquiCaps. All
A pricing, pro
omotion and sshelving decissions are at the sole discreetion of the
re
etailer. Consu
umers should
d read the lab
bel and use ass directed. Fo r more inform
mation aboutt Vicks Nature
e
Fu
usion Cold & Flu, visit www
w.vicks.com.

For m
more information, contact:
Jennifer Ribeiro
DeVrries Public Relations
646‐2
253‐0228
jribeiiro@devries‐pr.com
*

Syrups on
nly

Tricia Gottle ib
Procter & Gaamble
513‐622‐12779
gottlieb.ta@
@pg.com

